
 

The City of Kennewick welcomes full participation in public meetings by all citizens. No individual 
with a disability shall be excluded or denied the benefit of participating in such 

meetings. If you require assistance to participate, contact Krystal Townsend at 509-585-4273 or 
email ClerkInfo@ci.kennewick.wa.us. Please provide twenty-four (24) hour advance notice for 

additional arrangements to reasonably accommodate special needs. 

  
 Lodging Tax Advisory Committee Agenda 

October 23, 2025 at 2:00 PM 
City Hall Cascade Conference Room - 210 W 6th Ave 

 

 
This meeting is subject to Washington State's Open Public Meetings Act, RCW 42.30. 

 
1. Call to Order 

2. Meeting Minutes: October 24, 2024 

3. LTAC Overview and Financial Report 

4. Applications For Consideration 

5. Adjourn 
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LTAC Agenda 
Coversheet 

 

Item Number: 2.  Date: 10/23/2025 
Item Type: General Business Item 
Subject: Meeting Minutes: October 24, 2024 
Department: City Manager 

Category:  

 
Summary 
The City Clerk has prepared summary minutes for consideration. Given that a year passes between meetings, 
the minutes were originally prepared, distributed, and posted to the public meeting portal for review on 
October 28, 2024. Since their posting/distribution, no one has requested corrections or revisions to the 
minutes.  
 
 A common question arises regarding the appropriateness of members not present at a meeting voting to 
approve its minutes. 
 
The answer is, "board members legally may approve minutes from meetings that occurred before their 
election. They should do so unless they possess specific, reliable information indicating inaccuracies." This 
conclusion stems from the legal understanding that a local government is viewed as a continuous entity, 
despite changes in its governing board. (Source: https://canons.sog.unc.edu/2014/02/approving-minutes-of-
meetings-you-didnt-attend/ Coates' Canons NC Local Government Law, UNC School of Government). 
 
The minutes submitted for approval accurately reflect the meeting's date, time, location, and the members in 
attendance. Additionally, the minutes outline actions taken, which were subsequently presented to the 
Kennewick City Council on December 3, 2024. Therefore, the City Clerk's Office believes the minutes are 
accurate as presented. 
 
The City Clerk recommends that the Lodging Tax Advisory Board make a motion to approve the minutes as 
they are. If factual errors are identified, a motion should be made to amend the minutes accordingly and 
approve the minutes as amended. 

 
Attachments: 
1. Draft Minutes 
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DRAFT VERSION FOR FUTURE CONSIDERATION 
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CITY OF KENNEWICK 
LODGING TAX ADVISORY COMMITTEE MEETING 

CASCADE CONFERENCE ROOM – CITY HALL  
October 24, 2024 

Lodging Tax Advisory Committee Members Present: 

 
City Staff Present: 

 
1. CALL TO ORDER: Councilmember Millbauer called the meeting to order at 2:01 p.m. Ms. 

Townsend conducted a roll call and announced all members were present with the exception of 
Gabi Lopez Guerrera who had given notice she would likely not attend; a quorum was established.  

 VISITORS/PUBLIC COMMENT: None present. 

2. MEETING MINUTES - OCTOBER 5, 2023 
 

MOTION: Corey Pearson moved to approve the minutes as presented.  

SECOND: Gretchen Guerrero 

DISCUSSION:  None. 

VOTE: The motion passed unanimously (4-0). 

3. LTAC OVERVIEW AND FINANCIAL REPORT: Ms. Townsend explained the financial report did not 
accurately reflect the amounts requested on the application. Ms. Townsend distributed a 
corrected expenditures calculation and described several corrections.  

First, the $400,000 listed for the Toyota Center Operations request should have been $450,000 
as requested in the application.  

Next, the Toyota Center submitted an application for $172,000 distributed in the packet as item 
5 - Kennewick – Toyota Center & Arena – Supplemental; this was unlisted in the report and 
coversheet narrative.  

Finally, the Washington State Golf Association event was included in the financial memo, but not 
the financial history report.  

Together, these changes represent $232,000 more than described in the original Lodging Tax Fund 
Financial History Report.  

Ms. Townsend advised the financial report and staff memo are non-binding and that members 
should rely only upon the applications submitted. 

Ms. Platt provided a detailed report of the expenditures from the last funding cycle together with 
2025 anticipated revenue and estimated ending fund balances/reserves. She affirmed the 
estimated ending reserve balance exceeds the minimum amount required by law. No action was 
required or requested.  

 Jim Millbauer, Chair, Councilmember 
Corey Pearson, Member  

Gretchen Guerrero, Member 
Mike Brown, Member  

Lisa Beaton, Deputy City Manager 
Jessica Platt, Finance Director 

 Krystal Townsend, City Clerk 
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DRAFT VERSION FOR FUTURE CONSIDERATION 
 

DRAFT: LTAC Meeting Minutes – October 24, 2024  Page 2 of 3 
 
 

4. APPLICATIONS FOR CONSIDERATION: Ms. Townsend explained the application deadline was 
revised to provide three additional days to ensure no applications were sent to an inactive email 
address or desk. The revised date was advertised on the website. Ms. Townsend affirmed all 
applications were submitted on or before the revised deadline and stated state law requires 45 
days between submission of applications to the LTAC members and final Council action. She 
explained Council would take action on December 3, 2024; 48 days after LTAC members received 
the meeting packet and applications.  

 LTAC members asked if it is a conflict of interest for applicants to vote on their own applications. 
Ms. Townsend stated the committee is established by state law and requires the appointment of 
two people from the hotel/motel industry and two from eligible recipients. All members are 
eligible to vote on the recommendation; City Council makes the final determination. Ms. Beaton 
concurred. 

 LTAC members reviewed the applications and took the following action:  

 APPLICATION #1 – Washington State Golf Association - $10,000 

MOTION: Mike Brown moved to approve the funding application for the Washington State Golf Association 
in the amount of $10,000.  

SECOND: Corey Pearson. 

DISCUSSION:  Members briefly discussed the number of attendees versus the LTAC funds requested. 

VOTE: The motion passed unanimously (4-0). 

 

 APPLICATION #2 – City of Kennewick - Southridge Sports Complex - $20,256 

MOTION: Mike Brown moved to approve the funding application for the Southridge Sports Complex in the 
amount of $20,256.  

SECOND: Corey Pearson. 

DISCUSSION:  Members spoke in support of the application and improvements to the complex. 

VOTE: The motion passed unanimously (4-0). 

 

 APPLICATION #3 – Visit Tri-Cities - $299,000 

MOTION: Mike Brown moved to approve the funding application for Visit Tri-Cities in the amount of 
$299,000.  

SECOND: Corey Pearson. 

DISCUSSION:  None. 

VOTE: The motion passed unanimously (4-0).  

After the vote, members inquired whether the LTAC award or the contract language controlled if additional funds 
are required. Ms. Beaton will research the matter if the situation arises and provide a recommendation.  
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DRAFT VERSION FOR FUTURE CONSIDERATION 
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APPLICATION #4 – City of Kennewick – Toyota Center - $800,000 

MOTION: Mike Brown moved to approve the funding application for the Toyota Center in the amount of 
$800,000.  

SECOND: Gretchen Guerrero. 

DISCUSSION:  Members asked Mr. Pearson clarifying questions about the capital projects; Mr. Pearson 
described several necessary improvements. 

VOTE: The motion passed unanimously (4-0). 

 APPLICATION #5 – City of Kennewick – Toyota Center - $172,000 

MOTION: Mike Brown moved to approve the funding application for the Toyota Center in the amount of 
$172,000.  

SECOND: Gretchen Guerrero. 

DISCUSSION:  None. 

VOTE: The motion passed unanimously (4-0). 

5. ADJOURNMENT: There being no further business, Councilmember Millbauer concluded the 
 meeting at 2:26 p.m. 

 
DRAFT      
Krystal Johnston, CMC, CPRO 
City Clerk 
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LTAC Agenda 
Coversheet 

Item Number: 
Item Type: 

3. Date: 10/23/2025 
General Business Item 

Category: 
Info Only 

Subject: LTAC Overview and Financial Report   

 

Department: Finance  

Recommendation 
The Lodging Tax Advisory Committee is tasked with evaluating and providing recommendations to the Kennewick 
City Council regarding proposals that involve the use of the City’s hotel/motel tax for the upcoming year (2026). 
Additionally, the City is nearing the completion of the first year of the 2025/2026 biennial budget and 
aims to discuss projections for the remainder of the biennium with the committee. This meeting acts as the 
annual review of the Lodging Tax Fund. 
 
Included for the Board's review is an overview of the LTAC's purpose, authority, and mission, along with a financial 
report. 

Attachments: 
1. Memo 
2. Fund Financial History  
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MEMORANDUM 
 

 

 

TO:  Lodging Tax Advisory Committee          DATE: October 14, 2025 

 

FROM: Jessica Platt, Finance Director 

 

SUBJECT: 2025 Lodging Tax Advisory Committee Meeting 

 

 

The Committee’s role is to review and make a recommendation to the Kennewick City Council on 

proposals involving the use of the City’s hotel/motel tax for the upcoming year (2026).  The City is 

also nearing the completion of the first year of the 2025/2026 biennial budget and would like to 

review projections for the remainder of the biennium with the committee.  This meeting serves as the 

annual review of the Lodging Tax Fund. 

 

History:  

 

The City of Kennewick imposes a 4% lodging tax rate on all lodging charges, which is the maximum 

tax rate allowed under state law.  The City’s lodging tax rate of 4% consists of a “basic” 2% rate that 

was implemented in 1974 and an “additional tax” 2% rate that was implemented in 1998.  The basic 

2% rate is credited against the regular state sales tax, which is also imposed on lodging charges.  

Therefore, the total amount of tax paid by the consumer was not increased with this portion of the 

tax.  Jurisdictions are also allowed to implement the additional tax rate as long as the total tax on 

lodging does not exceed 12%.  In addition, the legislation that authorized the additional 2% tax rate 

also provided for the creation of a Lodging Tax Advisory Committee, which was created by the City 

in 1997 and meets annually.   

 

Since their inception, lodging tax laws have gone through several legislative revisions.  Most recently, 

the laws changed to expand the permissible uses of lodging tax revenues to include expenditures for 

operations of tourism facilities and special events.  This legislation also expanded reporting 

requirements for jurisdictions that impose a lodging tax and included additional requirements for 

organizations applying to use lodging tax proceeds.  Finally, the role of the Lodging Tax Advisory 

Committee was expanded to include the responsibility of making a formal recommendation to the 

governing body of the organization it represents on the use of lodging tax proceeds each year. 

 

Use of Tax: 

 

Hotel/motel (lodging) tax revenues are restricted for tourism promotion and acquisition and/or 

operations and maintenance of tourism-related facilities.  Tourism-related facilities include stadiums, 

convention centers, cultural and performing arts facilities owned by cities.     

 

Lodging tax receipts for 2024 totaled $1,566,190, which represented a 10% increase when compared 

to 2023. Thus far in 2025, lodging tax receipts have increased 10% when compared to 2024, which 

again appears to be attributable to rising room rental rates, rather than an overall increase in 
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Lodging Tax Advisory Committee     Page 2 

October 10, 2025 

 
occupancy.  Looking forward, the forecast for revenue growth in 2026 is more conservative at 2%, 

based on an assumption that travel activity will remain relatively flat. 

 

Expenditure projections for 2026 reflect the following applications for lodging tax funding: 

 

Bass Angler Magazine (BAM) Pro Tour $20,000 

BAM Super 60 Pro Tour Stop #3 – Tri-Cities  
  
District 19 Bridge League  $10,000 

Bridge Tournament   
  
City of Pasco $7,000 

FIFA Fan Zone  
  
City of Pasco $20,000 

Soccer Fence   
  
Lakeside Gem & Mineral Club $2,600 

Annual rock and gem show   
  
Tri-City Quilters Guild  $6,000 

Annual quilt show  
  
Tri-Cities Visitor Convention Bureau (Visit Tri-Cities) $352,328 

Tourism promotion   
  
Toyota Center and Arena $950,000 

Operation Subsidy & Capital Improvements  
  
Toyota Center and Arena $162,900 

Supplemental   
  
Emerald Spark Events $25,000 

Clover Island concert series  
  
Three Rivers Convention Center $1,600,000 

TRCC Expansion  
 

Based on forecasted lodging tax revenue and requested expenditures, the ending reserve for the 

Lodging Tax Fund would decrease from an estimated $2,259,792 in 2025 to $865,964 at the 

conclusion of 2026. The Committee’s policy is to maintain a reserve balance in the Lodging Tax 

Fund equal to 15% of projected hotel/motel tax revenue. For 2026, this would be $256,800. 

 

Attachment: 

1. Lodging Tax Fund Financial History 
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LODGING TAX FUND
Financial History

Original Revised

2021 2022 2023 2024 2025 2025 2025
2026 - Includes 

Requests Total

REVENUES

Basic Lodging Tax 506,450$         665,927$         714,348$         783,095$         754,000$         839,384$         839,384$         856,000$                 1,695,384$      
Addt'l 2% Lodging Tax 502,862           672,025           714,099           783,095           754,000           839,384           839,384 856,000                   1,695,384        

Subtotal Taxes: 1,009,312 1,337,952 1,428,447        1,566,190        1,508,000 1,678,767 1,678,767 1,712,000 3,390,767

Tourism Promotion Area (Pass-Thru) 774,985 954,744 941,022 963,487 887,000 1,003,528 1,003,528 1,023,599 2,027,127
Interest on Investments 816                  9,574               43,303             69,766             75,000             60,000             60,000 50,000 110,000Transfer from General Fund 

     Total Revenues 1,785,113 2,302,270 2,412,772 2,599,442 2,470,000 2,742,295 2,742,295 2,785,599 5,527,894

EXPENDITURES

T/C Visitor Convention Bureau 264,840 261,948 271,668           283,875           299,000 299,000 299,000 352,328 651,328
Southridge Sports & Events Complex Improvements 10,000             19,000             -                  18,316             20,256             18,271             18,271             -                           18,271             
Tourism Promotion Area (Pass-Thru) 774,985 954,744 865,914           1,038,594        887,000 1,003,528 1,003,528 1,023,599 2,027,127
Toyota Center: Operating Subsidy 320,000           320,000           320,000           400,000           450,000           450,000           450,000           600,000                   1,050,000        
Toyota Center: Capital Improvements 24,280             451,630           359,279           340,721           350,000           350,000           350,000           350,000 700,000
Toyota Center: Cash Flow Deficit -                  -                  -                  -                  172,000           172,000           172,000           162,900                   334,900
Washington Golf Association - Event -                  -                  -                  -                  10,000             10,000             10,000             -                           10,000
Three Rivers Convention Center Expansion Debt Service 1,600,000                1,600,000
Emerald Spark Events 25,000                     25,000
Bridge League 10,000                     10,000
City of Pasco - FIFA Fan Zone 7,000                       7,000
City of Pasco - Soccer Fence 20,000                     20,000
Bass Angler Magazine 20,000                     20,000
Tri-City Quilters Guild 6,000                       6,000
Lakeside Gem & Mineral Club 2,600                       2,600

   Total Expenditures 1,394,105 2,007,322 1,816,861        2,081,506        2,188,256 2,302,799 2,302,799 4,179,427 6,482,226

Net Income (Loss) 391,008 294,948 595,911 517,936 281,744 439,496 439,496           (1,393,828) (954,332)

Beginning Fund Balance, Jan 1 20,493 411,501 706,449 1,302,360 1,653,287 1,820,296 1,820,296        2,259,792                1,820,296        

Ending Fund Balance, Dec 31 411,501$         706,449$         1,302,360$      1,820,296$      1,935,031$      2,259,792$      2,259,792$      865,964$                 865,964$         

Biennial Projection
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                                                                                                                                                      7130 W. Grandridge Blvd., Suite B 

       Kennewick, WA  99336 
                 509-735-8486 

                 1-800-254-5824 
                 www.VisitTRI-CITIES.com 
                 info@VisitTRI-CITIES.com 

   

 
 
September 30, 2025 
 
 
 
Ms. Joyce Pascua 
City of Kennewick 
P.O. Box 6108 
Kennewick, WA 99336 
 
SUBJECT: Visit Tri-Cities 2026 Hotel/Motel Tax Fund Application 
 
Dear Ms. Pascua: 
 
We appreciate the opportunity to again submit an application for lodging tax to support our efforts to 
market Kennewick and the entire region as a premier travel destination. The City of Kennewick and 
Visit Tri-Cities have a signed agreement for the promotion of tourism that was approved by the 
Kennewick City Council and the Kennewick Lodging Tax Advisory Committee (LTAC). The 
agreement will go into effect on January 1, 2026 and will expire on December 31, 2030. The Cities of 
Pasco and Richland also have the same agreements established. In order to remain compliant with 
HB 1253, enclosed is Visit Tri-Cities’ 2026 Hotel/Motel Tax Fund Application for the LTAC to 
review.   
 
By investing lodging tax dollars with Visit Tri-Cities, the City of Kennewick receives a multi-faceted 
approach to marketing the city to visitors, business investors and those looking to relocate.  The 
enclosed application outlines the deliverables and services provided as outlined in the contract. 
 
If you would like any additional copies of the application or if I can answer any questions, please 
contact me.  
 
Sincerely,  

 
Kevin Lewis 
President & CEO 
 
Enclosures 
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2 2026 Lodging Tax Funding Application, City of Kennewick

Applicant Information 
Organization/Individual  Public      Other   Non Profit    Private  Individual 
Name 

Address 

City State Zip Email

Contact Person 
Name 

Title Phone

Project Information 
Title and brief description of project: 

Geographic area served by this project Number of people served 
by this project: 

2026 
Amount requested from City of 

       
Total project cost:  
$ 

Date of project: 
From  to 

*Actual revenues to be calculated based on a five-year rolling average as outlined in the contract between the City of Kennewick and Visit Tri-
Cities . 
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3 2026 Lodging Tax Funding Application, City of Kennewick

FUNDING SOURCES FOR THIS PROJECT 

List all firm commitments to date to fund this project: 

Source Amount 

List any other sources of funding you have applied for: 

Source Amount Status 

Identify the specific tourism audience/market located more than 50 miles from  that 
your organization will target with these funds. 

*Actual revenues to be calculated using a 5-year average as per the contract.
**Estimated budget for 2024 which will be approved by the Visit Tri-Cities Board of Directors in December of 2025.

Page 39 of 74



4 2026 Lodging Tax Funding Application, City of Kennewick

the City requires you to provide a brief description of how you calculated the estimates

 

__________   How did you calculate these numbers?

 
 

 

Signatures

Certification:  The applicant hereby certifies and affirms that, during the performance of any event/activity/project arising from this application, he/she will 
provide equal opportunity and access regardless of race, religion, creed, color, national origin, age, sexual orientation, disabled veteran status, veteran status, 
physical, mental or sensory disability and further certifies and affirms that he/she will abide by all applicable local, State of Washington and federal laws and 
regulations. 

The applicant agrees to provide updated post-event information originally estimated on this 
page within 30 days after the event/activity/project has occurred.
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Impact Type
Benton County

($millions)
Accommodations $102.9

Food & Beverage $94.3

Retail $107.3

Recreation $75.0

Transportation $82.3

Total Visitor Spending $461.8

Source: Tourism Economics
Published: May 2025

2024 Visitor Spending
Benton County
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Visit Tri-Cities 

2025 Lodging Tax Annual Budget 
 

 

 

 

 

REVENUES   

3050 City of Kennewick 
   
$297,739  

3055 City of Pasco 
   
$201,098  

3060 City of Richland 
   
$332,392  

  CITY TOTALS  $831,229  

EXPENSES     
5010 Salaries $308,021  

5012 401K $15,401  

5015 Health Insurance $42,412  

5030 Payroll Taxes $33,000  

5035 Accounting $21,363  

5050 Telephone  $7,200  

5060 Office Expenses $10,000  

5070 Office Insurance $4,020  

5080 Postage $1,700  

5090 Equipment Upkeep $8,000  

5092 Vehicle Expense $1,700  

5095 Capital Exp. $8,000  

5105 Legal/Professional $3,500  

5110 Dues & Subscriptions $31,424  

5112 Platform Fees $17,500  

5115 Comp./Software Lic. Fee $6,000  

5185 Visitor Center $2,000  

5200 Tourism Development $75,000  

5220 Promotional Campaign $7,500  

5230 Staff Development/Training $29,000  

5290 Advertising $178,988  

5310 Bid Fees $7,000  

5313 Customer Events $4,000  

5315 Travel / Expenses $8,500  

  TOTAL EXPENSES $831,229  
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ANNUAL REPORT
2024

VisitTri-Cities.com
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We are proud to be awarded accreditation from the prestigious 
Destinations International.

A MESSAGE FROM THE PRESIDENT & CEO 
AND THE CHAIR OF THE BOARD

Dear Tourism Partners, 
 
2024 was a defining year for Visit Tri-Cities.  Our dynamic 
team helped spark community vitality and fuel growth by 
collaborating with community leaders to host signature 
events, drive record-breaking media coverage, and 
strengthen partnerships across industries.

Among the most notable accomplishments was the 
successful debut of the inaugural IRONMAN 70.3 
Washington Tri-Cities, an event that showcased the heart 
and spirit of our community to a global audience. With over 
2,300 athletes, thousands of spectators, and an economic 
impact of more than $7 million, the event earned a 93% 
satisfaction rate from participants representing 45 states 
and 20 countries. With a prestigious Net Promoter Score 
of 80, which is 28 points higher than the global average for 
IRONMAN events, the race produced remarkable branding 
for this area. Triathlete Magazine recognized our first-year 
race as one of the top races in North America solidifying its 
potential as a signature component of our destination  
for years to come.

Our convention and sports sales teams achieved an 80% 
increase in the number of events booked and produced 
a 25% boost in the number of attendees. Among the 168 
group events, we welcomed the National Horseshoe 
Pitchers World Championship for the first time. The 
horseshoe championships generated close to $2 million 
in direct economic impact and introduced over 500 
participants from across the country to the beauty of  
our region.

Booking events helped Tri-Cities maintain a modest 1.2% 
increase in hotel occupancy levels in 2024. Additional hotel 
rooms and vacation rental properties in the region caused 
some disbursing of visitors. National travel trends were 
relatively flat and regionally some southeastern Washington 
communities showed slight occupancy declines. Our key 
lodging metrics remain strong with Revenue Per Available 
Room (RevPAR) numbers growing 5.7%. Average Daily Rates 
grew 4.5% and total hotel revenues rose 7% - producing 
the highest increase in the southeast region. 

Visit Tri-Cities strategic, data-driven media efforts were 
extremely impactful. Through targeted PR initiatives we 
expanded our media reach from 27.4 million in 2023 to an 
astounding 3.59 billion in 2024. Our team secured 146 

pieces of focused media coverage – a 161% increase over 
2023. Sophisticated tracking from outside data partners 
confirmed that our digital advertising campaigns directly 
contributed to over $16 million in hotel and local business 
revenue. For every dollar we spent in advertising visitors 
returned $37 to our hotels and spent $352 in  
our communities. 

Through collaborative destination development efforts 
with the National Park Committee, we successfully 
advocated to reopen the B Reactor tours for the full 
2024 season and with it, achieved record-breaking tour 
attendance despite a partial closure of tour activities.  
Our ongoing support for the Tri-Cities Rivershore 
Enhancement Council ensures sustained progress  
in recreational development.

Visit Tri-Cities holds the globally recognized Destination 
Marketing Accreditation Certificate ensuring quality 
performance standards in destination marketing and 
management. We remain committed to fostering 
collaboration, promoting our community’s strengths, and 
creating opportunities that benefit residents and visitors 
alike. With a $630 million annual economic impact from 
visitor spending and more than 5,800 local jobs directly 
supported by tourism, the work we do continues to be a 
powerful force for good.

Looking ahead to 2025, we are energized by the 
momentum generated this year. We are focused on 
inspiring discovery, creating memorable experiences, and 
working hand-in-hand with community leaders to build an 
even brighter future.

Thank you for being part of this incredible journey.

Kevin Lewis 
President & CEO
Visit Tri-Cities

1

OUR VISION & MISSION

Visit Tri-Cities is a catalyst for success in our communities. With an over-arching purpose to help our communities 
achieve their goals, we leverage the power of destination marketing and promotion to fuel transformational growth. 
As the visitor economy churns it helps transform the Tri-Cities into a vibrant destination – a place where people want 
to visit, live, work, play, and invest.

OUR VISION 
Inspire, reward, and celebrate the spirit of  

exploration and discovery.

OUR MISSION 
Fuel transformational growth in the  

Tri-Cities through tourism.

OUR STRATEGIC PILLARS
STRATEGIC  
SALES

Primary Intent: Fill hotel rooms by 
increasing our share of convention and 
sports bookings.

EFFECTIVE 
MARKETING

Primary Intent: Increase overall tourism 
traffic to the destination by improving 
visitor awareness, understanding, and 
interest; streamlining and enriching 
communications; and enhancing the 
destination brand.

COLLABORATIVE 
DESTINATION 
DEVELOPMENT

Primary Intent: Support and advocate 
for the evolution and enhancement of 
destination attractions, infrastructure, and  
services to create enriched experiences for 
visitors and residents.

PROACTIVE 
COMMUNITY 
ENGAGEMENT

Primary Intent: Strengthen community awareness, 
appreciation, involvement, and support for tourism 
endeavors and leverage the power of destination 
marketing to help our communities achieve their goals.

INNOVATIVE AND 
MEANINGFUL 
OPERATIONS 

Primary Intent: Establish an innovative culture where 
clear vision, efficient systems, and financial stability create 
a competitive advantage and foster an environment of 
engaging, meaningful, and rewarding work. 

Visitor 
Trips Made:  

4.4 million

Visitor 
Days Spent:  

9.7 million

2024 KEY 
ACCOMPLISHMENTS 

Buck Taft
Chair of the Board
Visit Tri-Cities

IRONMAN 70.3
•	 $7M Economic Impact
•	 10K Visitors from 45 states &  

20 countries
•	 93% Satisfaction Rate
•	 Net Promoter Score of 80  

(28 points higher than the  
global average for  
IRONMAN)

•	 Recognized by  
Triathlete Magazines  
as one of the top  
races in North  
America

WORLD HORSESHOE 
PITCHING CHAMPIONSHIPS
•	 $2M Economic Impact
•	 1,800 Visitors from 43 states & 4 

countries
•	 73% First-time VisitorsCONVENTION &  

SPORTS SALES
•	 86% Increase in Events Booked (170 events)
•	 25% Increase in Attendees

LODGING METRICS
•	 7% Increase in Hotel Revenues 

– the highest in southeastern 
Washington

•	 1.2% Increase in Hotel 		
	    Occupancy

•	 4.5% Increase in 
Average Daily Rates

•	 5.7% Increase in 
RevPAR

POSITIVE MEDIA  
EXPOSURE
•	 Expanded Audience Reach  

from 27M to 3.59B
•	 161% Increase in Media  

Coverage (146 articles)
•	 $16M in revenue generated  

from digital ads
•	 $37 : $1 Return on Ad Spend  

directly to Hotels
•	 $352 : $1 Return on Ad Spend  

to our Communities
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TOURISM ECONOMIC IMPACT FINANCIAL PICTURE

TRI-CITY 
REGIONAL 
HOTEL-MOTEL 
COMMISSION

KENNEWICK
•	 Mike Brown, 

Hampton Inn 
Kennewick at 
Southridge

•	 Gabi Lopez Guerrera, 
SpringHill Suites by 
Marriott Kennewick  

•	 Erin Erdman, Ex 
Officio, City of 
Kennewick 

PASCO
•	 Monica 

Hammerberg, 
Hampton Inn & Suites 
Pasco/Tri-Cities

•	 Jerry Beach,  
A-1 Hospitality

•	 Adam Lincoln,  
Ex Officio, City of 
Pasco 

RICHLAND
•	 Lacey Stephens, 

Home2 Suites by 
Hilton

•	 Yesenia Galvez, 
LivAway Suites

•	 Jon Amundson, 
Ex Officio, City of 
Richland

Tourism Promotion Area
$2,341,603

Marketing
$1,082,295

Administration
$582,034

$3,494,243 
Total Revenue

City Contracts from
Lodging Tax
$780,215

Membership/Corporate Sponsors
$372,425

$2,899,966 
Total Expenses

Visitor Center
$140,307

Membership
$148,509

Convention/ 
Sports Sales
$946,821

10.6%

22.3%

67.1%

37.4%

32.6%

20.1%

4.8%

5.1%

Tourism in the Tri-Cities generates employment opportunities, visitor expenditures, and tax revenues that positively 
impact the city and its residents.

DIRECT SPENDING 
creates a positive economic 
cycle that begins as 
visitors bring money into 
the local economy from 
outside the area. Millions 
of dollars are infused into 
our communities directly 
through visitor spending. 
These dollars ignite a 
flame that fuels additional 
positive economic impacts. 

INDIRECT IMPACTS 
come from labor income, 
suppliers and support 
businesses, construction, 
engineering, and other 
professional services  
that support the  
hospitality industry. 

INDUCED IMPACTS  
are derived through 
employee spending, 
business output, new 
business development,  
and enhancements  
to the quality of life 
through development of 
visitor related attractions 
and services. 

TAX REVENUES from each 
of these revenue sources 
support local services  
and provide tax relief  
to residents. 

$629.8  
million  
in economic  
impact

$77.5 million in 
state and local 
tax revenue

$63 million  
in local sales 
tax revenue

Employs  
5,883 workers

Annual Tourism Benefits to the Tri-Cities

POLICE 
OFFICERS

FIREFIGHTERS SCHOOLS & 
TEACHERS

SMALL  
BUSINESSES

PARKS ROAD WORK

Visitor spending helps support local:

VISITOR SPENDING BREAKDOWN

Tourism saved each household $602 in annual taxes

3 4*Visitor Spending represented in this report reflect the economic impact of tourism in the Tri-Cities for the year of 2023. The economic impacts of  
tourism in our community for 2024 are not yet available. Percentage increase stated is based off of 2022 numbers. Source: Tourism Economics

Kennewick Pasco Richland Totals

2021 $502,862 $332,854 $581,566 $1,417,282

2022 $672,025 $440,350 $733,662 $1,846,037

2023 $714,098 $498,162 $795,213 $2,007,473

2024 $785,557 $541,555 $886,798 $2,213,910

TOTAL HOTEL-MOTEL TAX REVENUE

3,796 Hotel guest rooms available

HOTELS

Hotel Revenue up $206,437

Occupancy up 1.2%

*Visit Tri-Cities receives approximately 50% of the lodging tax.

RevPAR up 5.7%

ADR up 4.4%

RETAIL
 $144.2M

5.6% increase from  
previous year

FOOD AND  
BEVERAGE 
$143.7M

7.1% increase from  
previous year

 

HOTELS 
$130.6M

5.5% increase from  
previous year

TRANSPORTATION 
$114.0M

0.8% increase from  
previous year

RECREATION 
$97.4M

10.7% increase from  
previous year
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STRATEGIC SALES

The sales department’s primary focus is to market to convention, sports, and group meeting planners through  
direct sales contacts, targeted marketing, and attending industry events. Booking these events puts “heads in beds” 
that generate significant tax revenues for our community.

2024 PROGRAM HIGHLIGHTS

2025 & BEYOND

•	 118 Future conventions, meetings 	
         and sports events confirmed

•	 134,998 Future visitors
•	 $69,405,244 Future visitor spending

2024 HIGHLIGHTS
Sales & Client Relationship Building
•	 Hosted Spring Olympia Sales Blitz & Customer 

Appreciation Luncheon reaching 48 meeting 
planners, a 23% increase in planners reached  
over 2023

•	 Conducted 23 appointments at the Fall Sales Olympia 
Blitz, a 27% increase over 2023

•	 Hosted Sports Customer Appreciation Event in 
Portland during Sports ETA Symposium 

•	 Hosted the WA Society of Association Excellence 
Annual Conference with an evening reception for key 
meeting and event planners

•	 Attended 8 industry-related conferences and  
events to meet with meetings and sports  
planning professionals

Secured Major Events
•	 2025 WA & ID International Order of the Rainbow  

for Girls 

•	 2026-2030 WA & OR Potato Conference, WA State 
Potato Commission

•	 2024 Latino State Softball Championships, United 
States Specialty Sports Association (USSSA) 

•	 2024 Latino World Series Softball, USSA 
•	 2024 Northwest Regional Floodplain Management 

Association Conference 
•	 2026 & 2027 Pacific Northwest Vegetable Association 

Annual Conference 
•	 2025 Convention of Jehovah’s Witnesses – 4 

weekends (June/July) 
•	 2025 U.S. Tennis Association PNW Adult 65 & Over 

Sectional Championships 
•	 2025 USA BMX Lumberjack Nationals 
•	 2025-2027 Northwest Athletic Conference (NWAC) 

Volleyball Championships 
•	 2026-2028 NWAC Men’s & Women’s Volleyball 

Championships

Coming in 2025

EFFECTIVE MARKETING

Each year, Visit Tri-Cities implements a comprehensive, data-driven marketing strategy designed to increase brand 
awareness, drive visitation, and maximize economic impact for the region. By leveraging a multi-channel approach—
including digital advertising, media relations, social media, and public relations—Visit Tri-Cities successfully engages 
a broad audience and positions the destination as a must-visit location. The results from 2024 showcase the strength 
and effectiveness of these efforts.

 2024 CAMPAIGN HIGHLIGHTS

WEBSITE PERFORMANCE

460,000+ website visitors  
		  11% increase  

950,000+ pageviews 
		  15% increase

31,151 Facebook Followers
3% increase

16,894 Instagram Followers
17% increase

3,212 LinkedIn Followers
12% increase

SOCIAL MEDIA ENGAGEMENT

Engagements increased  
184% from 2,330 to 6,620.

HIGHLIGHTS
•	 Relaunched VTC website 

with enhanced navigation, 
destination-focused 
messaging, Spanish-
language translations and 
425 new content pages

•	 Published the new Visit 
Tri-Cities Brand Book for 
consistency and  
messaging clarity

•	 Recognized as Runner-
up for “Best Marketing 
Program” awarded by State 
of Washington Tourism 

•	 Targeted campaigns with 
Expedia resulted in 589 
flight bookings

•	 Booked 122,181 room 
nights directly through  
ad campaigns

•	 Developed and distributed 
refreshed and impactful 
messaging through 
various multimedia assets, 
including:

	Ř ‘Discover What’s in You’ 
Destination Sizzle Video

	Ř IRONMAN 70.3 Pre-Race 
Sizzle Video

	Ř IRONMAN 70.3 Race Day 
Video – amassed 45K+ 
views in one week

	Ř IRONMAN 70.3 Volunteer 
Highlight Video

	Ř IRONMAN 70.3 
Community Benefits 
Documentary

	Ř Seven 90-second video 
vignettes showcasing the 
community benefits of 
IRONMAN 70.3

	Ř Twelve TV commercials 
emphasizing the positive 
impact of IRONMAN 70.3 
on the community

	Ř 2-minute informational 
video highlighting 
the vision and 
accomplishments of 
the Tri-Cities Rivershore 
Enhancement Council 
(TREC)

	Ř 30-second signature 
sports highlight reel

MEDIA & PUBLIC RELATIONS

•	 Expanded audience reach through signature events from  
27 million to 3.6 billion 

•	 Secured 146 pieces of media coverage - a 161% increase  
over 2023 

•	 Hosted 16 media FAMs, contributing to 33% of total  
media coverage 

•	 Achieved an estimated 9.4 million views, a 4,000% increase 
over 2023 

5 6

Conventions, sports &  
group activities hosted168

Up 7.7% from previous year

Visitors  
attracted132,501

Up 9.5% from previous year

Convention and sports 
spending to region$35,716,190

Up 33.3% from previous year impressions  
achieved

446 million
estimated total for  
return on ad spend

$352 : $1
hotel-specific estimated  

return on ad spend

$37 : $1
generated revenue from  

ad inspired bookings

$16.7 million
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COLLABORATIVE DESTINATION 
DEVELOPMENT

One of the ways we maximize the revenues generated by visitors is through Destination Development. Our goal is to 
create a superior experience for visitors and residents. Through the Tri-Cities Rivershore Enhancement Council (TREC), 
the National Park Committee and other organizations, we work with local jurisdictions and hospitality partners to 
enhance the attractions we have and develop additional experiences and recreation venues. This work serves the needs 
of visitors, improves the quality of life for residents, aids in workforce recruitment and generates economic growth.

HIGHLIGHTS
Tri-Cities Rivershore Enhancement Council  
(TREC) Initiatives 
•	 Hosted U.S. Army Corps of Engineers  

newly appointed Walla Walla District  
Commander for meeting and field tour  
with partnering jurisdictions 

•	 Created enhanced website showcasing the vision 
and accomplishments of TREC 

•	 Cable Bridge Lighting Subcommittee – finalized 
Interlocal Agreement and initiated timeline for 
hiring Design Consultant to further the Cable 
Bridge Lighting initiative

Tri-Cities National Park Committee Initiatives
•	 Successfully advocated to re-open B-Reactor tours 

for the 2024 season 
•	 Collaborative efforts helped achieve record 

breaking B-Reactor tour attendance despite partial 
closure of tour opportunities

•	 Led the Administrative Subcommittee in 
prioritizing projects to be funded by the  
Hanford Unit Funds 

•	 Developed an outline and RFQ for a Park 
community vision project 

•	 Facilitated collaborative efforts to establish a 
Friends of the Park group 

•	 Issued letters of support to congressional 
delegates to expand Park boundaries and to  
the National Park Service outlining opportunities 
for collaboration

Support Workforce Development &  
Workforce Initiatives
•	 Partnered with WSU Tri-Cities to promote WSU  

Tri-Cities Workforce Training Scholarships 
•	 Participation in Energy Communities Alliance (ECA) 

Workforce Roundtable and Forum, and Tri-Cities 
Workforce Roundtable

Development of Tourism Assets
•	 Visioning support for development of the  

Mid-Columbia Children’s Museum 
•	 Advocacy and support for the Three Rivers 

Convention Center expansion
•	 Active collaboration and involvement to support  

a Performing Arts Center initiative
•	 Collaborative efforts to facilitate improvements 

and upgrades at HAPO Center

VISIT TRI-CITIES COUNCILS
Tri-Cities Rivershore Enhancement Council

Tri-Cities Sports Council

Tri-Cities National Park Committee

PROACTIVE COMMUNITY  
ENGAGEMENT

HIGHLIGHTS
Annual Meeting & Tourism Showcase  
*see back cover for more details
•	 Engaged hundreds of tourism partners and 

industry stakeholders by producing the “Discover 
What’s in You” Tourism Showcase Tradeshow  
and Networking Event, featuring over 40  
tourism businesses

Business Partner Development
•	 Secured Diamond Level Member, Alpine Roofing, 

as Signature Sports sponsor 
•	 Implemented new Tri-IDEAs sponsor package for 

STCU and Bechtel 
•	 Enrolled 130 tourism businesses as new VTC 

members – a 20% increase over 2023  

IRONMAN 70.3 Washington Tri-Cities
•	 Secured over 1,100 volunteers to fill 1,300 

volunteer positions 
•	 Engaged dozens of local agencies and community 

leaders in planning and supporting the event 
•	 Generated 23 local news stories and 17 local  

news features 
•	 Delivered 5.8 million local ad impressions 
•	 Hosted Tri-Cities information booth in the 

IRONMAN Village 
•	 Hosted volunteer and community welcome /  

kick-off party
•	 Hosted IRONKIDS fun run for children 
•	 Produced interactive “Traffic Impact Maps” and 

distributed traffic impact mailers to help locals 
understand and navigate race day impacts 

•	 Outstanding community engagement helped the 
event achieve a Net Promoter Score of 80 from race 
participants which is 28 points higher than the 
global average for IRONMAN events

Manhattan Project National Historical Park (MAPR) 
and American WWII Heritage City Designation
•	 Supported the launch of 360 virtual tour and 

resources of B Reactor and T Plant tours 
•	 Launched a new webpage highlighting 

information on community assets related to World 
War II and the Manhattan Project and continued 
the City Designation campaign 

•	 Launched advertising campaign promoting MAPR 
tours generating more than 15-thousand tour 
visitors coming from all 50 states and 52  
different countries 

•	 VTC support of Ride with a Ranger events 
•	 Coordination of the Tri-Cities National Park 

Committee (TCNPC) and related efforts

Legislative Initiatives
•	 Attended Tri-Cities Day in Olympia with  

the Tri-Cities Legislative Council to meet  
with legislators and promote a slate of  
community priorities 

•	 Testified at Legislative Session on  
tourism initiatives 

•	 Engaged with state representatives to support 
community initiatives 

•	 Collaborated with Washington State Destination 
Marketing Organizations, State of Washington 
Tourism Office, Association of Washington 
Businesses and Washington Economic 
Development Association to secure and maintain 
favorable legislation for tourism businesses along 
with increased and ongoing funding to support 
tourism initiatives

HIGHLIGHTS

(Photo will go here)

7 8

Three Rivers Convention  
Center Expansion
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 STRATEGIC VISION  
AND LEADERSHIP 
•	 Strategic assessment to evaluate and enhance  

the organization’s focus and approach 
•	 Established new vision and mission for 

the organization 
•	 Directed efforts on core strategies that boost 

visitation, enhance visitor experiences, and 
positively impact the Tri- Cities economy 

•	 Established a clear foundation for our messaging 
strategy that provides focus and consistency for 
long-term success 

•	 Implemented and enhanced existing programs, 
campaigns, and goals 

•	 Streamlined leadership and organizational 
structure 

•	 Streamlining asset management and distribution 
for marketers and creatives 

•	 Hosted hospitality sales training for Convention 
Development team 

•	 Submitted Destinations Marketing Accreditation 
Certification renewal with Destinations 
International 

•	 Initiated new three-year strategic plan  
for 2025-2027 

•	 Refined contracts with service providers

FINANCIAL STRENGTH
•	 Maintained robust fiscal stability with significant 

reserve balances and year-end revenues exceeding 
budget by nearly $250,000 

•	 Secured $92,000 in grant funding including State 
of Washington Tourism grants for IRONMAN 70.3 
and World Horseshoe Championships 

•	 Fostered healthy relationships with key 
financial partners including city councils, TPA 
commissioners, and hotel partners 

•	 Conducted Hospitality Benefits Study 

VISIT TRI-CITIES AND 
STAFF HONORS
•	 Three team members achieved Professional 

Destination Management Certifications (PDM) 
from Destinations International 

•	 Continuation of Certified Destination Marketing 
Executive (CDME) Program 

•	 Leadership Tri-Cities Class XXVII Graduate 
•	 Leadership Tri-Cities New Member Class XXVIII 
•	 Tri-City Regional Chamber of Commerce Member 

of the Month Award

VISIT TRI-CITIES GOVERNANCE

•	 Chair: 		  Buck Taft, Tri-Cities Airport/Port of Pasco
•	 Past Chair: 		  Corey Pearson, Three Rivers Campus
•	 First Vice Chair: 	 Trish Herron, PNNL
•	 Vice Chair: 		  Vijay Patel, A-1 Hospitality
•	 Vice Chair: 		  Brian Lubanski, Ben Franklin Transit
•	 Vice Chair: 		  Amy Johnson, Purple Star Winery
•	 Treasurer: 		  Ron Hue
•	 Legal Counsel: 	 John Raschko, Miller Mertens &  

			   Comfort, P.L.L.C.
•	 CPA: 		  Monte Nail, CPA

2023 EXECUTIVE COMMITTEE

VISIT TRI-CITIES STAFF
•	 Kevin Lewis, President & CEO
•	 Gretchen Guerrero, Vice President of Finance & Operations
•	 Hector Cruz, Vice President of Development &  

Community Relations
•	 Julie Woodward, Vice President of Marketing &  

Creative Services
•	 Kirsten Finn, Convention Development Manager  

Team Lead
•	 Abby Hedges, Visitor Services Specialist
•	 Austin Wingle, Advertising, Design, and Creative  

Analysis Manager
•	 Alex Boecker, Marketing Communication Manager
•	 Jason Watson, Website & Multi-Media Manager
•	 Kaiya Bliss, Convention Development Manager
•	 Linda Tedone, Sales Administrative Assistant
•	 Michele York, Business Development Manager
•	 Natalie Clifton, Sports Development Manager
•	 Reagan Thompson, Convention Development Manager
•	 Samantha Galbraith, Operations Manager/Executive 

Assistant

•	 Tim Arntzen, Port of Kennewick
•	 Jerry Beach, A-1 Hospitality
•	 Troy Berglund, West Richland Chamber of Commerce
•	 Council Member Melissa Blasdel, City of Pasco
•	 Washington State Senator Matt Boehnke
•	 Angie Brotherton, Bechtel
•	 Phinney Brown, Arts Center Task Force
•	 Liza Clitar, Clover Island Inn
•	 Washington State Representative April Connors
•	 Jennifer Cunnington, Q Home Loans
•	 Karl Dye, TRIDEC
•	 Councilmember David Fetto, City of West Richland
•	 Robert Franklin, B-Reactor Museum Association
•	 Colleen French, Department of Energy
•	 Melody Goller, Hampton Inn Richland
•	 Brisa Guajardo, Tri-Cities Hispanic Chamber of Commerce
•	 Gabi Guerrera, SpringHill Suites
•	 Mike Hall, Ice Harbor Brewing Company
•	 Monica Hammerberg, Hampton Inn & Suites Pasco
•	 Colin Hastings, Pasco Chamber of Commerce
•	 Sandra Haynes, WSU Tri-Cities
•	 Commissioner Scott Keller, Port of Benton
•	 Mayor Pro Tem Sandra Kent, City of Richland
•	 Dave Marsh, B Reactor Museum Association
•	 Lori Mattson, Tri-City Regional Chamber of Commerce
•	 Mike McCall, HAPO Center
•	 David McClain, TC Black
•	 Commissioner Will McKay, Benton County
•	 Brent Miles, Tri-City Dust Devils
•	 Council Member Jim Millbauer, City of Kennewick
•	 Rocky Mullen, Franklin County
•	 Dara Quinn, Emerald of Siam
•	 Rob Roxburgh, CPCCo
•	 Gus Sako, The Octopus’ Garden
•	 Rosana Sharpe, The REACH Interpretive Center
•	 Lacey Stephens, Home2Suites
•	 Vivian Terrell, Honey Baked Hams Co.
•	 Matt Watkins, Pasco Public Facilities District
•	 Rebekah Woods, Columbia Basin College

2023 BOARD OF DIRECTORS

OVERVIEW
•	 Founded:	 	 1969 as non-profit organization
•	 Staff: 		  15 full-time employees
•	 Structure: 		  Governed by a 42 member 	

			   Board of Directors
•	 Members: 		  467
•	 Website: 	 	 VisitTri-Cities.com

10

INNOVATIVE & MEANINGFUL
OPERATIONS
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Hampton Inn & Suites Pasco/Tri-Cities
Hampton Inn Kennewick at Southridge
Hampton Inn Richland
Holiday Inn Express Hotel & Suites Richland
Home2 Suites by Hilton
Homewood Suites by Hilton - Richland
Kennewick Inn & Suites
La Quinta Inn & Suites
LivAway Suites
My Place Hotel-Pasco/Tri Cities, WA
Red Lion Inn & Suites Kennewick Tri-Cities
Sleep Inn Pasco Tri-Cities
Super 8 Kennewick
The Lodge at Columbia Point
TownePlace Suites by Marriott
Woodspring Suites

STANDARD MEMBERSHIP
14 Hands Winery
3 Eyed Fish Kitchen + Wine Bar
3 Rivers Folklife Society
4 Whistles Winery
A & A Motorcoach
Abair’s
Above The Curve Vineyard
Academy of Children’s Theatre
Ace Jewelry & Loan
Adore Formal Wear & Bridal Boutique
Adventures Underground
Ahava Coffee Co LLC
Airfield Estates
AJ’s Edible Arts, Inc.
Alaska Airlines
Alexandria Nicole Cellars
Alexandria Nicole Cellars Destiny Ridge  
    Tasting Room
Allied Arts Association - Gallery at  
    the Park
Andy’s North Restaurant & Lounge
Anelare Winery
Angel Brook Christmas Tree Jubilee
Angel Brook Farm Market and Produce  
    Stands - Kennewick
Angel Brook Farm Market and Produce  
    Stands - Richland
Angel Brook Ice Cream
Anthology Event Venue by Castle  
    Event Catering
Anthony’s at Columbia Point
Apollo Authentic Greek Restaurant
Ara Sushi & Grill
Arlene’s Flowers & Gifts
Art on the Columbia

ECONOMIC DEVELOPMENT  
PARTNERS
City of Kennewick
City of Pasco
City of Richland
Tri-City Regional Hotel-Motel Commission

DIAMOND 
Alpine Roofing
Bechtel National
Central Plateau Cleanup Company
Hanford Mission Integration Solutions
PNNL
Toyota Center
Three Rivers Convention Center
Washington River Protection Solutions

PLATINUM
Ben Franklin Transit
Benton County
Benton PUD
City of West Richland
Energy Northwest
Franklin County
Franklin PUD
Port of Benton
Port of Kennewick
Port of Pasco
STCU
The HAPO Center

GOLD
Best Western Premier Pasco Inn & Suites
Clover Island Inn
Comfort Suites Kennewick at Southridge
Courtyard by Marriott Richland Columbia Point
Hilton Garden Inn Kennewick
Holiday Inn Express & Suites Pasco Tri-Cities
Holiday Inn Richland on the River
Red Lion Hotel & Conference Center Pasco
Red Lion Hotel Kennewick Columbia Center
Richland Riverfront Collection by Ascend
SpringHill Suites by Marriott Kennewick

SILVER
Baymont Inn & Suites
Best Western Kennewick Tri-Cities Center Hotel
Best Western Plus Kennewick Inn
Comfort Inn
Courtyard by Marriott Pasco Tri-Cities Airport
Fairfield Inn

Visit Tri-Cities’ ability to attract visitors to our region is made possible by the investment and support of our member 
organizations. Visit Tri-Cities members and partners provide unique and inclusive opportunities that are of interest to travelers 
and help build a better quality of life for residents. Their dedicated, unwavering support is the foundation of our work. In 
turn, it is our duty, obligation, and pleasure to continue the promotion and celebration of our members and our dynamic 
community through tourism marketing, high quality publications, destination advertising, educational forums, creative  
digital content, and destination development. In 2024, Visit Tri-Cities’ membership total reached 467 tourism businesses.

OUR MEMBERSHIP

Art Work Northwest
Art YOUR Way
Arts Center Task Force
Aspen Limo Tours
At Michele’s
Atomic Ale Brewpub & Eatery
Atomic Bowl & Jokers Lounge & Casino
Atomic Escape Rooms
Aub’s Bananza Bread
Aub’s Lounge
Avennia Red Mountain Tasting Room
AXE KPR Axe Throwing 
Azteca
B Reactor Museum Association (BRMA)
Badger Mountain Vineyard/Powers Winery
Barnard Griffin Winery
Bartholomew Winery
Basil and Blush
Baum’s
Baymont Inn & Suites
Bella Italia Restaurant
Bennett Rentals
Benton County Fairgrounds
Bergan’s Timeless Treasures
Bergstrom Aircraft, Inc.
Big D’s Powersports
Bingo Boulevard
Black Heron Spirits, LLC
Blackthorne Neighbourhood Pub 
Blankslate
Bob’s Burgers and Brew - Kennewick
Bob’s Burgers and Brew - Richland
Boiada Brazilian Grill
Bombing Range Brewing Company
Bon Cafe Co
Bonefish Grill
Brady’s Brats
Brainstorm Cellars
Brewminatti
Brick House Pizza
Bristle Art Gallery
Brother’s Cheese Steaks
Budd’s Broiler by Anthony’s Restaurants
Buds and Blossoms too
Buffalo Wild Wings
Burger Ranch
Burger Ranch - Pasco
Cafe con Arte LLC
Caffeine Bar
Canyon Lakes Golf Course
Cardamom Indian Grill & Bar
Casa Pottery
Catering to You
CBC Arts Center

Ethos Bakery - The Parkway
Europa Italian & Spanish Cuisine
Events at Sunset
Experience 46 Degrees
Fable Craft Bar-Wine Saloon-Food Joint
Farmhand Winery
Fast and Curryous
Fat Olives Restaurant & Catering
Fiction @ J. Bookwalter Winery
Fidélitas Wines
Fiiz
Fisher’s Catch Outfitters
Five Guys Burgers & Fries
Fleet Feet
Float Euphoria
Foodies Kennewick
Foodies Richland
Franklin County RV Park
Free Culture Clothing
Fresh Leaf Co
FreshPicks WA Smoothies
Frichette Winery
Friends of Sacajawea State Park
Frost Me Sweet Bakery & Bistro
Fujiyama Japanese Steak House & Bar
Garden Hot Pot
Gesa Carousel of Dreams
Glass Studio at Barnard Griffin Winery
Gluten Not Included
Goose Ridge Estate Vineyard & Winery
Gordon Estate Winery
GRAZE - ‘a place to eat’
Great Harvest Bread Company Kennewick
Greek Islands Cuisine
Greenies
Griggs Ace Hardware
Ground Support Coffee
Guadalajara Style Mexican Food LLC
Hae Ha Thai
Halo Fishing Adventures
Hedges Family Estate
Heron Bluff Vineyard & Winery
Hightower Cellars
Hill’s Restaurant & Lounge
HoneyBaked Ham Café
HOOKED SEAFOOD BOIL & BAR
Hope Outfitters
Hops n Drops
Hops n Drops - Kennewick
Horn Rapids Golf Course
Horn Rapids RV Resort & Mini Mart
Hot Tamales, LLC
How Sweet It Is
I&M Rentals LLC
Ice Harbor Brewing Co.
Ice Harbor Brewing Company at the Marina
Iconic Brewing
IHOP Restaurants
Indaba Coffee
InterMountain Alpine Club
iplay Experience
J&S Dreamland Express
J. Bookwalter
Just Juice LLC
KayakBateman.com
Kestrel Vintners
Kickstand Tours
Kindred Spirits

Cedars at Pier 1
CG Public House & Catering
Chandler Reach Vineyards
Chapala Express
Cherry Chalet Bed & Breakfast
Chic & Unique Furniture Kennewick
Chic & Unique Furniture Richland
Chicken & Bowl
Chills Fro Yo & Custard
Chuck E. Cheese
Chukar Cherries
Ciao Trattoria
Cigar Savvy Shop, LLC
Clover Island Inn
Clover Island Marina
Col Solare Winery
Columbia Basin BMX
Columbia Basin College
Columbia Basin Racquet Club
Columbia Center 
Columbia Crest Winery
Columbia Park Golf Tri-Plex
Columbia Point Golf Course
Columbia River Mafia Guide Service
Columbia Sun RV Resort
Community Concerts of the Tri-Cities
Connell Heritage Museum
Convergence Zone Cellars
Copper Top Tap House
Cora’s E-bike Shop
Cork and Taps by Domanico Cellars
Costa Vida - Duportail Street
Costa Vida - Gage Blvd
Costa Vida - Kennewick
Costa Vida - Pasco
Cougar Cave Expresso
Country Mercantile
Country Mercantile - Pasco 
Coyote Bob’s Roadhouse Casino
Coyote Canyon Mammoth Site
Coyote Canyon Winery
Crazy Moose Casino
Crepe Haus & El Compadre
Crepes and Rolls
Crowe Wines
Cupcakes Bakery & Deli 
d. lynne’s boutique
D’s Wicked Cider
Daisy Ranch Saloon
Dalset Wines
DavenLore Winery
D-Bat Columbia Basin
Del Sol Lavender Farm
DermaCare
Desert Food Mart (Conoco)
Desert Wind Winery
Details
Divots Golf
Dog Haus Biergarten Pasco
Don Rubio’s
Dovetail Joint Restaurant
DownUnderSportFishing
DrewBoy Creative
Earth Spirit Shop
Eastern Washington Transportation
Elk Haven Winery
Emerald of Siam Thai Restaurant & Lounge
Ethos Bakery - Queensgate

Kiona Vineyards and Winery
Kitzke Cellars
Knots & Grounds Espresso
Kona Ice
La Bella Vita Kitchen and Bar
La Maison Dana French Café Restaurant & 
Bar
La Zeiba Events
Lakeside Gem and Mineral Club
Layered Cake Artistry
Lazy River Taphouse
Lemon Grass
Let’s Glow Mini Golf
LIGO Hanford Observatory
Lil’ Moon Diner
Longship Cellars
Love Curry Indian Cuisine
Lower Columbia Basin Audubon Society
LU LU Craft Bar + Kitchen
Lucky Flowers
Magills Restaurant & Catering
Market Vineyards
Martinez & Martinez Winery
Masala Indian Cuisine
Max Air Tri-Cities
McKinley Springs
Mercer Wine Estates
MEXA MexAmerican Kitchen
Mid-Columbia Ballet
Mid-Columbia Libraries
Mid-Columbia Mastersingers
Mid-Columbia Musical Theatre
Mid-Columbia Symphony
Middleton Farms
Milbrandt Vineyards/Ryan Patrick Wines
MillerTime Fishing
Miss Tamale
Mocha Express on Canal
Mocha Express TriCities
Monarcha Winery
Monterosso’s Italian Restaurant
Moonshot Brewing
Moonshot Brewing Pub at the Park
Muret-Gaston Winery
Museum at Keewaydin
MyFroYo - Kennewick
MyFroYo - Pasco
MyFroYo - Richland
Nanis Bakery
National Charter Bus Richland
Nothing Bundt Cake
Nouveau Day Spa
Novel Coffee Co.
OATIS Outdoor Adventure Rentals
Octopus’ Garden
OH SUSHI
Opportunity Kitchen - Federal Building
Opportunity Kitchen - Public Market at 
CRW
Pacific Shorz Powersports
Pasco Aviation Museum
Pasco Burger Company 
Pasco Chamber of Commerce
Pasco Specialty Kitchen
Peacock Coffee Roasting Co
Pearl Coffee
Pedego Electric Bikes Tri-Cities
Perch Cantina
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OUR SPONSORSOUR MEMBERSHIP CONTINUED

Shelby’s Floral & Gifts
Simplified Celebrations
Sister to Sister - on the Ave
Sister to Sister- Merlot
Skippers Seafood n’ Chowder
Sleep Inn Pasco Tri-Cities
Sleeping Dog Wines
Smooth Swings
Soi 705
Solar Spirits Distillery
Some Bagels 
Some Bagels Too
Somer Mediterranean Food and Bakery
Southern Cross Winery
Spare Time Lanes
Spencer Carlson Furniture & Design
Sporthaus
SpringHill Suites by Marriott Kennewick
Sterling’s Restaurant - Clearwater
Sterling’s Restaurant - Queensgate
Sterling’s Restaurant On the River
Stone Ridge Estates
Stotts Fishing Adventures
Sub Zero Nitrogen Ice Cream
Summer’s Hub of Kennewick
Sun Willows Golf Course
Sundance Aviation
Sunken Treasures Games
SunWest Sportswear
SuperMex El Pueblo Market
Swadee Thai Cuisine
Swampy’s BBQ Sauce & Catering
Swampy’s BBQ Sauce & Eatery
Swigg Coffee Bar
Tagaris Winery
Take a Break Tri-Cities
Tap & Barrel
Tapteal Greenway
TC Black
TC Cider House
Tee Time
Teriyaki Grill
Terra Blanca Winery & Estate Vineyard
Thai Elephant
The Bradley
The Bubbly Boba
The Crazy Crab Place
The Educated Cigar, LLC
The Endive Eatery
The Garden TriCities
The Grain Bin Flower Farm & Inn
The Human Bean
The Kozy Kup Coffee Co.
The Little Plant Shop
The Lodge at Columbia Point
The Medusa Tap House 
The Moore Mansion
The Olive Garden
The Palm Bar and Grill
The Pizza Box
The Pub
The Rude Mechanicals
The Teal Box

Perfect Circle Brewing
Philocaly Lingerie Boutique
Picante Mexican Taqueria
Pie Sharks LLC
Pink Pearl
Pipsqueaks
Polka Dot Pottery
Popcorn Northwest
Porter’s Real BBQ Kennewick
Porter’s Real BBQ Pasco
Porter’s Real BBQ Richland
Poutine, Eh?
Power Up Arcade Bar
Preszler’s Guide Service, LLC
Pretty Gritty Tours
Price 4 Limo
Proof Gastropub
Public Market at Columbia River Warehouse 
(CRW)
Purple Star Wines
QUAKE Family Fun Center
Ranch & Home
Rattlesnake Mountain Brewing Company
Rattlesnake Mountain Harley - Davidson
REACH Museum
Reborn Bike Shop
Red Dot Paintball
Red Lobster
Red Mountain AVA Alliance
Red Mountain Event Center
Red Mountain Trails
Restaurante El Chapala
Rewster’s Craft Bar & Grill - Horn Rapids Golf 
Course
Richland Players
RideNow Powersports Tri-Cities
Rise & Shine Bake Shop
Roads2 Travel Company
Rocco’s Pizza Kennewick
Rocco’s Pizza Pasco
Rock Shop
Rollarena Skating Center
Rolling Hills Chorus
ROMA House
Roscoe’s Coffee
Round Table Pizza - Kennewick
Round Table Pizza - Leslie
Round Table Pizza - Pasco
Round Table Pizza - Richland
Runners of the Sage
SAAP Kitchen Lao-Thai
Sacajawea State Park
Sage Brewing Company
Sageland Center
Salon Remedi
Salud Bar and Kitchen
Sandollar Farms & Alpacas
Sandy’s Fabrics & Machines
Seaductive Kayak Rentals
Seoul Fusion Korean Restaurant
Shade Cafe
Sharetea Tricities
Sheep’s Clothing

The Tinte Red Mountain Retreat
The Underground Taphouse
Three Rivers Tackle
Thurston Wolfe Winery
Tip Pit BBQ
Tirriddis
Tomi Sushi and Ramen
Transient Coffee Company
Trejo’s Mexican Restaurant
Trejo’s Taco Factory
Trek Bikes Kennewick
Tri City Taps
Tri-City Regional Chamber of Commerce
Tri-Cities Afghan Food 
Tri-Cities Hispanic Chamber of Commerce
Tri-Cities Newcomers Club
Tri-Cities Tackle
Tri-Cities Wine Society
Tri-City Americans Hockey
Tri-City Dust Devils
Tri-City Tappers
TRIDEC
Tsunami Catering
Tucannon Cellars
Tulipe Lifestyle Shop
Tumbleweeds Food Truck
Tumbleweeds Mexican Flair
Twigs Bistro & Martini Bar
Twist Clothing Co.
Uncle Sam’s Saloon
Upchurch Vineyard
Uptown Antique Market
Urban Grounds LLC
US Army Corp of Engineers
Viera’s Bakery - Burden St.
Viera’s Bakery - Lewis St.
VISTA Event Space
Washington State University Tri-Cities
Water2Wine Cruises
Wautoma Springs
West Richland Chamber of Commerce
West Richland Golf Course
What’s The Scoop
Wheat Head Brewing
Wheelhouse Community Bike Shop
White Bluffs Brewing
White Bluffs Quilt Museum
Wilco Farm Store
Wild Hare Lavender Farm
Wild Olive’s Charcuterie Kingdom
Willow Run Vineyard
Wine Social
Wingstop Pasco
Wisdom Books LLC
WIT Cellars
Wright’s Desert Gold Motel & RV Park
Xenophile Books
Yogurt Beach
Z Place Salon & Spa
Zintel Creek Golf Club
Zintel Creek Golf Club Restaurant  
    and Lounge
Zullee Mediterranean Grill Richland

The Media Outreach Sponsorship 
is paramount to the success of Visit 
Tri-Cities’ mission of driving visitor 
spending. The funds secured through 
the media relations sponsorship allows 

our organization to work in unison with outside public relations 
firms to bring in travel writers and national news organizations 
to provide the national media attention our great community 
deserves. Additionally, the sponsorship complements other 
marketing endeavors such as social media, digital, OTT, television, 
and print ads. In doing so, we bring value to our partners and 
community members while creating a positive image of  
our community for local employers recruiting efforts and 
employee retention.

The Tri-Cities Rivershore Enhancement 
Council (TREC) is a multi-jurisdictional 
program, coordinated by Visit Tri-
Cities, which is helping the community 
rediscover its river shores and is working 
to emphasize restoration, development, 

and enhancement activities. The investment made by Bechtel 
ensures that the work being done by TREC’s committees, the 
Strategic Committee and the Technical Committee, will continue.  
Contributions made, have a direct impact on the Rivershore 
Enhancement Council through the creation of the Rivershore 
Master Plan. These efforts continue to improve river shore 
experiences for all to enjoy. 

Washington River Protection 
Solutions is the Annual 
Meeting and Kris Watkins 
Tourism Champion Award 

Sponsor. This sponsorship supports the communication of 
the Visit Tri-Cities mission with its VTC membership, VTC Board 
of Directors, and stakeholders; including presentations to city 
council members and elected officials.

Pacific Northwest National Laboratory (PNNL) is 
our Excellence in Service Award/Eco-Tourism 
Sponsor. This partnership is a vehicle for 
encouraging visitation and enjoyment of our 
outdoor recreational opportunities. PNNL also 
extends its support to the Excellence in Service 

Award, chairing the committee and overseeing the evaluation 
process. PNNL has made additional spotlights possible highlighting 
previous awardees. The Excellence in Service Award is presented by 
PNNL at the Visit Tri-Cities Annual Meeting.

The Quality-of-Life Sponsorship 
drives the success of the Visit 
Tri-Cities mission in developing 
programs, products, and activities 

that impact “the overall economic vitality of our communities and 
the quality of life for our citizens.” This sponsorship provides an 
avenue to place in-market advertising, promoting the quality of 
life to local residents, those considering relocation, and visitors 
staying in the area. The funds secured through the Quality-of-
Life Sponsorship allows our organization to market effectively 
in-region, highlight local tourism businesses, encourage the 
community to engage with local events and businesses, and 
inspire our local community members to bring their friends  
and family to the Tri-Cities; in turn positively impacting our  
local economy. 

The Three Rivers Campus is 
the Convention and Meeting 
Program Sponsor. A pivotal 
hub for economic development 
in our community. The 

convention facilities are more than just event spaces, they are the 
engines that drive economic development. The sponsorship of 
the Three Rivers Campus directly contributes to the community’s 
ability to host diverse and impactful events, creating a positive 
ripple effect throughout the community.  The Three Rivers 
Campus creates opportunities for locals to engage, learn, and 
network. It is an investment in the economic and social  fabric  
of our community. 

The Signature Sports Sponsorship is 
crucial to the success of Visit Tri-Cities’ 
mission to boost visitor spending. 
The funding secured through this 
sponsorship enables our organization 

to collaborate with the Tri-Cities Sports Council and local sports 
entities, enhancing community assets, infrastructure, and 
sports marketing initiatives. Furthermore, the Signature Sports 
Sponsorship offers our destination, the Sports Council, and  
its members the opportunity to present a unified front in 
attracting major sporting events, such as the IRONMAN 70.3 
Washington Tri-Cities

	 Travel is transformative on 
multiple levels. Exploring 
new destinations exposes us 
to different ideas, cultures, 

history, heritages, and people. The Tri-IDEAs sponsorship 
amplifies our efforts in celebrating and showcasing our 
destination’s diverse community, letting visitors and residents of 
all backgrounds, races, genders, cultures, and abilities know and 
feel that they are welcome here. This sponsorship further builds 
connections with local business owners, community leaders, 
event organizers, residents, and more by highlighting stories of 
diversity in the Tri-Cities.
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DISCOVER 
WHAT’S 
IN YOU
The Visit Tri-Cities Annual Meeting and Tourism Showcase provided a glimpse 
into the dynamics that make living and visiting here so vibrant.

Discover What’s In You Panel
The 2024 Annual Meeting celebrated the achievements and insights 
of five unique individuals from our community whose stories and 
wisdom reflect the process of discovery and demonstrate the 
meaningful action and opportunity flowing through our communities.

Pictured from left to right, our panelists were: José Iñiguez, Founder & Executive Director of 
Encanto Arts,  Marisa Howard, 2024 Olympian, Christina Lomasney, Chief Commercialization 
Officer for PNNL, Adam J. Fyall, Sustainable Development Manager for Benton County, and Gabe 
Crowell, Co-Founder of Tirriddis Sparkling Wines

Award Winners
The First Responder teams throughout the Tri-Cities received the 
prestigious Kris Watkins Tourism Champion Award. These agencies 
took their champion-like commitment to a new level as we hosted a 
season of signature events that put our community on display like 
never before.

Frichette Winery earned the 2024 Excellence in Service 
Award for its exceptional guest experience. Their focus 
on creating memorable experiences is a testament to the 
quality of our local tourism partners.

Tourism Showcase
Hundreds of community and business leaders gathered to celebrate 
the vitality and opportunity our hospitality and tourism businesses 
generate for visitors and residents.

Thank you for helping us inspire, reward and celebrate the 
spirit of exploration and discovery. 
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